] —
TT
4D

V=

WORTHI



THE APPROACH:
CRAFTING OBSERVED MOMENTS

| work with my models as actors (and cast people who are primarily actors or real people over
traditional commercial models whenever possible). | give them roles, talk about who their characters
are, create scenes, and step back and capture the moment candidly. | create briefs to hand out, or
have discussions with the talent at the beginning of the day giving them an overview of who they
are, how they feel, and why. | prioritize using natural and available light wherever possible to both
carry the realistic feel and not interrupt the sense of scene. | scout my locations exhaustively and
carefully storyboard the shoot day in advance - to maximize our efficiency and resources, to align our
talent and locations precisely to the shot list, brand, and visual objectives, and to eliminate the need
for decision making on set. This preplanning assures nailing the shot list, but also creates space for
exploration; once we've hit the shot from the storyboard, | will always look for ways to add - a tighter
portrait, details of hands, a closer-in candid moment, a talent swap to maximize deliverables.

| compose my shots graphically and architecturally, creating a clean, modern look. | love using
strong, bold pops of color, especially in the wardrobe, to bring focus to the subject and add energy
and exuberance.

This is about humanity and connection and honest human emotion. All of this combines to capture
moments as if they were candidly observed, and tell true stories.

| also approach this as a collaboration, and enthusiastically welcome input. We are a team, working
together, and when anyone sees an opportunity or has an idea, | want to know. My first goal is always
to fulfill your imagery needs, and will always work closely with you to make sure they are met the way
you want them to be.



THE PROCESS:
TECH SCOUT AND
STORY BOARD

Beyond great casting, styling, and a top-notch
crew that works like a machine, | believe
scouting and preplanning are the lynch pins
to the success of a shoot like this.

| scout extensively, in person, scouring the
space looking for angles, framing shots,
observing how the light changes through the
day, learning the geography and logistical
issues of the location.

From the scouting images, | build a
storyboard for the shoot day - aligning the
shot list, mapping timing, framing, talent

placement, variations, and propping needs -
constructed to move as efficiently as possible
through the location and talent.

The shoot day is about capturing powerful
moments and maximizing deliverables, not
figuring out what’s supposed to happen next.
Big shoots like this are complicated and have
lots of moving parts. This planning gives
everyone a road map for the day and removes
the need for decision making along the way.
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STORYTELLING:

| strive to capture the humanity in everyone
and every situation. Even in a highly planned
and produced situation, the way I work serves
to allow scenes to unfold naturally and let
emotion and authenticity come through.

This story is a case study from a commercial
shoot for HP for their digital photography
products, with all scouted locations, cast

talent, and styled props and wardrobe.







HUMANITY

The subjects for this project were all real
people - real scientists who are leaders in
their fields, paired with actual patients with
a variety of serious conditions including HIV,
ALS, Alzheimer's, and cancer.

This project required a high degree of
sensitivity and discretion, and we tailored the
approach, the setup, and the crew to create

a safe space for them to feel comfortable,
respected, and celebrated.
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LIGHT, NATURALLY

| believe the scene should always feel real,
and work with natural light, or create subtle,
natural-feeling light.

My goal is to create an authentic, warm,
open, bright, healthy and hopeful feeling
scene. | am always working toward the
goal of making a moment feel like it was
observed, not manufactured.
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ALL KIDDING ASIDE

Since | am basically just a big kid myself, |
find | connect and work well with kids.




COLOR AND SPACE

By using shallow depth of field, bright,

clean natural-looking light, bold pops of

color and clean framing with graphic use of
composition and architecture, | work to create
a contemporary look emphasizing aspirational
healthy life out in the open.




THE WALK N’ TALK
THE STOP N’ CHAT

The huddle, the breakout,
the strat session, the board meeting...

By creating scenes and characters, rather
than telling someone to stand a certain way,

| work to create natural scenarios that feel
observed, from expansive and architectural to
intimate and candid.
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OH, AND...

| also specialize in product photography and
conceptual still life, so if there are ever any
needs in that arena, | am well situated to
address them in my studio.
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